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THE ADCRAFT SCHOLARSHIP FUND
2026 APPLICATION SUMMARY

About this scholarship
The Adcraft Scholarship Fund awards cash grants annually to high-performing college students studying marketing/advertising or a related field at a Michigan college or university and who intend on building a career in the greater Detroit area. Adcraft has been awarding scholarships since 1961 and this year, in its 65th year of giving, will reach $1,000,000 in total funds awarded. Multiple scholarships are awarded every year, with amounts ranging from a minimum of $1,000 to a maximum of $10,000 per recipient.
Note: All students who submit a completed and qualified application, regardless of scholarship award status, will receive a complimentary one-year membership to Adcraft.

About Adcraft (www.adcraft.org)
Established in 1905, Adcraft Detroit is America’s oldest and one of the most respected marketing associations in the country. We serve 2,200+ members who come from all segments of the marketing industry, ranging from high-level industry executives to young professionals to college students. Adcraft provides important benefits including professional development programs, industry networking events, college scholarships and career services.
Our mission: Adcraft Detroit is an inclusive organization evolving to connect, inspire, educate and celebrate our diverse professional community.

Eligibility
Only those students who meet the following requirements are eligible to apply:
· A U.S. national or permanent resident
· Cumulative GPA of 3.0 or better
· Currently study advertising or a related field (analytics/data, business, communications, creative, marketing, marketing technology, public relations, etc.) at a Michigan college or university – at either the undergraduate or graduate level
· Scheduled to graduate no sooner than Spring 2026

Submission requirements
· Application form (must be typed – hand-written submissions will not be accepted)
· Questionnaire (all questions must be answered personally by the student – with the exception of one question that is designed for the use of AI, any other AI-generated responses, verified by a third-party AI detector selected by Adcraft, will be disqualified)
· Most recent college transcript (official or unofficial version is acceptable, must be PDF – links to transcript portals will not be accepted and your application will be automatically disqualified)

Key dates
· Monday, January 12 – Scholarship entries open
· Friday, February 27 (5PM ET) – Deadline for 2026 scholarship application (including transcript)
· Week of April 6 – Notification via email of scholarship awards

Questions
For any questions on the application or eligibility, please email LisaAnn Rocha, Adcraft Scholarship Chair at: lisaann.rocha@outlook.com or Adcraft Director, Shannon Lapanowski, at shannon.lapanowski@adcraft.org.

Email completed application (Word or PDF) to: scholarships@adcraft.org


THE ADCRAFT SCHOLARSHIP FUND
2026 APPLICATION FORM

	Full name:
	
	           
	                    

	
	Last
	              First
	                       M.I.



	Address:
	
	

	
	Street address
	Apartment/unit #



	
	
	
	

	
	City
	State
	ZIP



	Phone:
	
	Email:
	 



	[bookmark: _Hlk59108385]School currently enrolled:
	
	Expected graduation date:
	



	GPA:
	
	Major:
	 
	Minor:
	



NOTE: Use the address where a check should be mailed if you are awarded a scholarship.


QUESTIONNAIRE


Please tell us why you need this scholarship and how you would use the funds. (200 words maximum, no AI)







Please tell us what you do when you are not studying (work, advertising clubs, community involvement, etc.).
(200 words maximum, no AI)




Please tell us about your career goals, both immediate and longer-term. Include some criteria that you expect your first role to require and how that matches up with your experience. (200 words maximum, no AI)




Please tell us what you see as the biggest challenge facing the advertising industry today.
(200 words maximum, no AI)



Analyze an effective current advertising/marketing campaign, elaborating on what makes it effective. Focus on all components of the campaign from a creative standpoint, marketing standpoint and potential business impact.
(500 words maximum)

Please use AI to help craft this response:
Choose a campaign
· Use AI to help research options or make your own choice
Use AI to help support why the case you chose was effective
· What prompt did you use?
· What adjustments/re-dos did you make along the way?
· What is the best argument that you can make using AI?
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